Digital Tools
for Spreading
the Word:
Tips and Tricks
for Effective
Social Media
From email to social media
to text alerts, information
travels quickly and through
many different channels.
But this can be a doubleedged sword. With so
much content, it can be
a challenge to stand out.
When posting on social
media, it’s important to
be clear, concise, and
to the point.

Here are a few tips and tricks for effectively communicating
your message.

Tips for Effective Social Media Posts
• U
● se quality images. Photos and videos are a great way to catch a
reader’s eye or spark curiosity. But they can also be an eyesore or a
distraction. Be sure to use clear images that are relevant to your issue.
•

●Choose a #hashtag. Hashtags — #plasticpollution, #GreatLakes,
#BanTheBead, etc. — are a great way to track a conversation and
follow key issues.

•

●Grab your reader. Hook your audience with an interesting fact,
photo, or link. For example, link to a recent news article, refer to
current events in your community, and use relatable material.

•

●Keep it simple. It’s great to provide interesting information, but a
social media post is not an encyclopedia entry. Get to the point
quickly and clearly.

•

●Have a call to action. Make it clear what action you want people
to take after reading your post.
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A Closer Look at Social Platforms and Sample Posts
Sample Posts:
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Facebook - Posts should include
three lines of text or less. Pro tip:
When writing your post, once you
paste a link address into the post
and the preview pops up, you can
delete the link address and the
hyperlinked preview will remain.
And even better, you can edit it!
This gives you more control and
gives your post a cleaner look.

Twitter - Twitter moves quickly, so
hashtags, tagging other users, and
visuals are key for getting noticed.
There is a tight 240 character word
limit. Keep your posts short and to
the point, and don’t hesitate to let
photos and links do some of the
communicating for you. Pro tip: Use
a URL shortening site like Bitly or
Google to save space when you
share a link.

Instagram - Instagram is great for
sharing eye-catching photos or
interesting videos. And a relevant,
concise caption can be a really
effective way to get your message
across. Pro tip: You can’t share links
in captions on Instagram, so put
a link in your bio and let viewers
know to find it there.

